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Emerging technologiesEmerging technologies

A study made 
by MIT in 2010 
identified the 
following 10 
most important 
emerging 
technologies
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Video on TVVideo on TV
•• 125 Million internet 125 Million internet 

connected TV devicesconnected TV devices
•• OTT TV (Internet video on TV) OTT TV (Internet video on TV) 

$5 Billion 2013 in EU & US$5 Billion 2013 in EU & US
•• VOD $56 Billion in 2013 WWVOD $56 Billion in 2013 WW

Social networksSocial networks
•• 72% 72% ofof allall internetinternet usersusers
•• FacebookFacebook 350 Million 350 Million usersusers
•• FacebookFacebook $4 Billion / $4 Billion / YearYear

Social TVSocial TV
•• 60% 60% ofof viewersviewers use social use social 

networks networks whilewhile watchingwatching TVTV
•• TypicalTypical applications: chat, applications: chat, 

comment, vote, rate, comment, vote, rate, shareshare 
videovideo, , viewview / / shareshare UGCUGC

Source: MIT 2010

Social TV market trendsSocial TV market trends
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TV facing new challengesTV facing new challenges

• Context
– Competition from internet, new medias, gaming 
– New users consumption behaviours
– Exponential growth of social networks

• Challenge
– Keeping audiences and market shares
– Generating complementary revenues
– Being present in the new medias

• COTV innovation
– TV broadcasters and TV viewers co-producing TV content, 

combining professionalprofessional & useruser generated content
– Dedicated facilities for organizing & producing quality TV UGCTV UGC
– An online platform supporting creativecreative & collaborativecollaborative user participation
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For TV broadcasterFor TV broadcaster

COTV OfferCOTV Offer
Enriching TV programs with quality UGC 

Organising viewers’ participation
Establishing TV communities 
Linking with social networks

BenefitsBenefits
Strengthening customer loyalty

Widening their audience
Competing with internet services

Promoting TV programmes
Gathering user preferences / stats

For TV viewerFor TV viewer

COTV OfferCOTV Offer
Co-authoring TV programmes

Supporting quality UGC production
Socialising around TV programmes

Supporting multiple devices

BenefitsBenefits
User enhanced TV experience

User creativity expression
Sharing views, liking, content

Being part of a community

COTV propositionCOTV proposition
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COTV ConsortiumCOTV Consortium

• Cybercultus (Prime) -> Social & immersive media platforms
• Astra TechCom (Partner) -> TV broadcast services
• GCS (Partner) -> Communication and playout services 
• CRP Henri Tudor (Partner) -> New media & iTV applied research
• RBB / ARD (Partner) -> Innovative TV content & broadcast
• TW1 (Partner) -> Tourism TV content & broadcast

• Pioneering the COTV platform development & deployment (2007 – 2010)

• COTV successfully field tested during 6 months with over 100 users
• Originally build on the standards JAVA & MHP (Multimedia Home Platform)

• New standards emerging (HbbTV / CE-HTML & HTML5 - final version for 2014)

• Extending COTV to support the new standards (2010 – 2011)
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COTV environmentCOTV environment

COTV COTV BroadcasterBroadcaster toolstools

COTV COTV 
HbbTVHbbTV
PlayoutPlayout

COTV Client applicationsCOTV Client applications

COTV ServerCOTV Server

Pro Content
UG Content

Mixed
Content
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COTV promo videoCOTV promo video

Click here
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Standards supportedStandards supported

• TV terminal
– HbbTV / CE-HTML (browser approach)

• PS3 terminal
– HTML & Flash

• Mobile terminal
– HTML5, HTML & Flash

• PC terminal
– HTML5, HTML & Flash

Note:Note: both HbbTV / CE-HTML and HTML5 are still under revision and final 
versions are expected to be released within the next 2 to 3 years. 
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Business offerBusiness offer

TV Broadcaster tools
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Business offerBusiness offer

HbbTV set & Blu-ray player application
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Mobile phone application 

Business offerBusiness offer
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PC application 

Business offerBusiness offer
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ConclusionConclusion

• COTV initiated a pioneering Social TV concept
• Field trials have shown viewers’ enthusiastic adoption of COTV
• Field trials have also shown some limitations (ex: need to install a client)

• Market standards have evolved with MHP no longer being supported 
by the industry and with rich media browser based standards now 
emerging (HbbTV / CE-HTML and HTML5).

• A great opportunity for COTV, which by supporting these new 
standards can provide a social TV solution that requires no prior client 
installation and that can run on a wide range of end-user terminals

• Roll-out expected in 2012 with the first commercial use of COTV
• Expansion to a range of TV channels from 2013 and onwards.   
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Many thanks!Many thanks!

For more information please contact:

Farid Meinköhn

Tel: 00 352 621 234 123
Email: farid@cybercultus.com
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